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INTRODUCTION 

1. Necessity of the thesis topic 
In the context of globalization and international economic integration at a 

multilateral scale showing signs of slowing down with the impasse of international 

trade negotiation rounds, this is considered a premise leading to the proliferation of 

free trade agreements (FTAs) at various scales and levels, both bilateral and regional. 

Besides, there is the emergence of new-generation FTAs with deeper commitments 

and faster pace, such as TTIP - the Transatlantic Trade and Investment Partnership 

between the US and the European Union, CPTPP - the Comprehensive and 

Progressive Agreement for Trans-Pacific Partnership, EVFTA - the Vietnam - 

European Union (EU) Free Trade Agreement... 

The Communist Party and the Statej of Viet Nam affirm this in Vietnam's export 

development strategies. However, in terms of both the scale of turnover value and 

the structure of Vietnam's exported goods to the Mercosur countries' market, there 

are still many limitations. Specifically: i) the scale and value of Vietnam's export 

turnover of goods to the countries of the MERCOSUR Common Market are still 

quite low, not commensurate with Vietnam's export potential and MERCOSUR's 

import demand; ii) the market share of goods imported from Vietnam in the 

MERCOSUR market is very modest; iii) although the structure of exported goods is 

quite diverse, it focuses heavily on a number of traditional items and some items 

with clear advantages; many businesses have not yet truly established a fixed product 

portfolio in the local market, which significantly reduces the effectiveness of export 

activities. 

There have been several research works related to this issue from different 

perspectives, but from a commercial business viewpoint, it has not been fully studied 

based on scientific foundations and in accordance with the new domestic and 

international context. Furthermore, for the time being, there are signs that Vietnam 

is increasingly importing more from MERCOSUR countries. Therefore, major 

institutional solutions and measures for participating entities are needed to further 

promote Vietnam's exports of goods to MERCOSUR. Based on the above reality, 

the PhD candidate chose the topic "Promoting Vietnam's Exports of Goods to the 

Countries of the Common Market South (Mercosur)" for his doctoral thesis. 

2. Overview of studies related to the thesis topic 

- Studies on exports of goods: Adam Smith (1776) argued that when a country 

produces one good more efficiently than another country but is less efficient in 

producing a second good, both countries can benefit by specializing in producing 

and exporting the good in which they have an absolute advantage, and importing the 

good in which they have no advantage. Dang Dinh Dao and Hoang Duc Than (2012) 

suggested that trade is both a general business activity and, more specifically, an 

activity of exchanging goods and services. David Ricardo (1817) developed the 

concept of "comparative advantage" based on a system of assumptions such as: 

factors of production are not moveable externally, only moveabe within a country; 
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Haberler (1936) studied export activity from the perspective of opportunity cost. 

According to Edward, L. E (1995), when studying and extending the Heckscher-

Ohlin theory, it was argued that a country will produce and export goods that 

intensively use the factors of production that are relatively abundant, and will import 

goods that intensively use the factors of production that are relatively scarce. 

- Studies on promoting exports of goods and methods for assessing the 

ability to promote exports of goods: Paul Krugman (1953) argued that promoting 

intra-industry product exchange based on economies of scale and specialization 

would create large-scale production and reduce production costs, thereby enabling 

the promotion of exports to other countries. Posner, M.V. (1961): A country's 

production and export of goods are always influenced by technological change. 

Raymond Vernon (1966) explained exports from the perspective of technological 

change and gap, as each product has a certain life cycle. 

Do Duc Binh, Nguyen Thuong Lang (2012) provided comprehensive concepts 

and analyses of theories put forward by foreign researchers from neoclassical to 

modern times. Vo Thanh Thu (2008) covered concepts, approaches, and viewpoints 

on international trade and regional trade. Nguyen Van Lich (2005) highlighted and 

deeply analyzed the importance of exports of goods to national economic 

development. 

The World Bank (2010) developed WITS (World Integrated Trade Solutions) - 

software that compiles data and calculates international trade indicators, which is 

widely used. The WITS database is based on UN Comtrade statistics. The calculation 

formulas are compiled from many renowned economists. Among them is the 

computable quantitative model SMART. Michael, E. P. (1985) introduced the theory 

of national competitive advantage, arguing that an industry's competitiveness is 

centrally reflected in its ability to innovate and create. Marshall (1890) explained the 

sensitivity to prices of imported goods through partial equilibrium theory and 

demand elasticity. Based on Marshall's partial equilibrium theory and demand 

elasticity, Viner (1950) built the model and calculation method for the trade creation 

effect, increasing the potential to promote exports (for the exporting country) 

because goods from that country enter the import market at prices more competitive 

than domestic goods of the importing country. 

- Studies on promoting Vietnam's exports of goods to a specific market 

region and to the Mercosur common market: Nguyen Thi Thuy Hong (2014) in 

her doctoral thesis clarified and analyzed the actual situation of activities promoting 

Vietnam's exports of goods to the EU market. Tran Quang Huy (2015), with his 

doctoral thesis: "Solutions for developing trade between Vietnam and the countries 

in the Southern African Customs Union (SACU)". Tran Huy Duc (2022), with his 

doctoral thesis: "Promoting exports of goods to the Russian Federation market in the 

context of implementing the Vietnam - Eurasian Economic Union Free Trade 

Agreement", Nguyen Thi Ninh (2022) with her doctoral thesis: "Solutions to promote 
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Vietnam's exports of goods to the ASEAN market in the context of the formation of 

the ASEAN Economic Community". 

- Research works related to import-export activities of the Mercosur 

common market: Michael Michaely (1996) applied theories of trade diversion and 

trade creation to assess the potential impact of a preferential trade agreement for the 

entire Latin American region. Tran Bach Hieu, (2009) outlined the formation and 

development process of the Free Trade Area of the Americas (FTAA), analyzing its 

impact on the economy and international trade policies. Baur. A, Flach. L and Teti, 

F (2021) in the European Economic Policy Forum highlighted the rather bleak reality 

of the integration process. The book on the MERCOSUR market by the Ministry of 

Industry and Trade (2021) serves as a handbook summarizing the market potential 

of MERCOSUR countries. Bartesaghi, I. (2019) suggested that if an FTA is 

negotiated between India and MERCOSUR, the list of items the parties would focus 

on negotiating aims to leverage the best advantages on each side, namely: 

- General Remarks and Research Gaps 

Although there have been several studies on economic and trade relations, 

especially foreign trade activities, import demand, intra-bloc exchange, as well as 

the international and regional integration processes involving Mercosur countries. 

However, there haven't been many specific studies assessing the potential and 

advantages of the Mercosur market region, nor Vietnam's export activities to this 

market region. Specifically: 

First, theoretically, there aren't many studies on the theoretical basis for a 

country's export activities to a common market region, such as the high specificity 

of MERCOSUR countries; the characteristics of exporting goods from one country 

to a common market bloc and the factors heavily imbued with the identity of the 

MERCOSUR region that affect export potential to these countries. Second, in the 

new context where Mercosur countries are undergoing stronger movements with 

regional and international linkages. Third, there aren't many studies on the internal 

limitations of the entities involved in export activities to Mercosur countries. 

Thus, it can be affirmed that promoting Vietnam's exports of goods to the 

countries of the Common Market of the South (MERCOSUR) is a new issue in the 

theoretical system, current situation, and solutions that needs more comprehensive 

and in-depth research. 

3. Purpose and research tasks 

3.1. Purpose 
The thesis synthesizes, outlines, builds a scientific basis, analyzes and evaluates 

the current situation, and proposes solutions to promote Vietnam's exports of goods 

to the countries of the MERCOSUR. 

3.2. Research tasks 
- Systematize and clarify some basic theories on promoting a country's exports 

of goods to countries within a common market bloc; study practical experiences of 

some countries in promoting exports to draw lessons for Vietnam. 
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- Analyze the current situation of promoting Vietnam's exports of goods to the 

MERCOSUR market, evaluate the achieved results, existing limitations, and causes 

of the current situation. 

- Propose solutions to promote Vietnam's exports of goods to the countries of the 

Southern Common Market MERCOSUR. 

4. Research object and scope 

4.1. Research Object 
Theoretical and practical issues regarding the export and promotion of Vietnam's 

exports of goods to Mercosur countries. 

4.2. Research Scope 
- Regarding space: the thesis studies the countries belonging to the MERCOSUR 

common market bloc (including 4 member countries: Argentina, Brazil, Paraguay, 

and Uruguay). 

- Regarding time: the thesis studies, analyzes, and evaluates the actual situation 

of promoting Vietnam's exports of goods to MERCOSUR countries in the period 

2014-2024 and proposes solutions up to 2030. 

- Regarding content: studies the theory, current situation, and solutions to 

promote Vietnam's exports of goods to the countries of the Southern Common 

Market - Mercosur. This thesis is approached from the perspective of state 

management for state agencies with the function of issuing mechanisms and policies, 

and the subjects affected by those policies, which are industry associations and 

businesses directly involved in export activities to the Mercosur market. On that 

basis, the thesis focuses on analyzing and proposing a number of solutions that state 

management agencies, associations, and businesses can implement to further 

promote exports of goods to Mercosur countries. 

5. Methodology and research methods 

5.1. Methodology 
The thesis is researched and carried out based on the methodology of Marxism-

Leninism on dialectical and historical materialism; the guidelines, policies, and 

viewpoints of the Communist Party, the direction of the Government of Vietnam, 

and the implementation activities of the Ministry of Industry and Trade regarding 

international economic integration, market development, and industries, including 

the MERCOSUR market. 

5.2. Research Methods 

5.2.1. Data Collection Methods 
a) Secondary Data Collection 

b) Primary Data Collection 

The author of the thesis conducted the survey with 194 enterprises that are 

directly exporting or interested in exporting to the Mercosur countries' market (listed 

in Appendix 2) and received 155 responses (averaging 8.6 responses per 1 variable). 

5.2.2. Research Methods 
a) Study of Secondary Data 
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- Desk research method; Statistical, analytical, synthetic methods; Method of 

analysis and evaluation through trade indicators, models for calculating the impact 

of preferential trade agreements. Specifically, the thesis uses i) the Trade Intensity 

Index (TII), ii) the Revealed Comparative Advantage index (RCA), and iii) the 

Export Specialization Index (ESI) for evaluation according to the set criteria. 

Additionally, the thesis uses the Software for Market Analysis and Restriction on 

Trade (SMART) for quantitative analysis regarding the proposed market opening 

solution through an FTA. 

b) Study of Primary Data 

Step 1: determine the scale and content of the survey sample and survey subjects; 

Step 2: conduct the survey; Step 3: analyze survey results: for the 155 survey 

questionnaires collected from enterprises during the research and survey process, the 

author used Microsoft Excel software to analyze and describe using tables and charts 

as evidence for assessments and judgments related to Vietnam's export activities of 

goods to Mercosur countries. 

6. New contributions of the thesis 

6.1. New theoretical contributions 
Based on systematizing and deepening some theoretical issues on exporting and 

promoting a country's exports of goods to countries within a common market bloc, 

the thesis clarifies the specific features and characteristics of exporting goods to a 

common market bloc, and the characteristics of exporting goods to countries within 

a common market bloc; the thesis has developed the content of promoting exports of 

goods from the perspective of state management and identified groups of criteria for 

evaluating a country's export promotion activities to countries within a common 

market bloc. 

6.1. New practical contributions 
Firstly, from the practical experience of exporting goods of some countries to the 

countries of the Southern Common Market, the thesis synthesizes some successful 

lessons and existing limitations in promoting exports to countries in this region that 

Vietnam can adopt. Secondly, based on a clear analysis of the actual situation of 

export activities and promotion of exports of goods to Mercosur countries, the thesis 

summarizes some results, limitations, and causes. Thirdly, the thesis proposes a 

group of solutions to continue promoting Vietnam's exports of goods to Mercosur 

countries. 

7. Structure of the thesis 

Besides the introduction, conclusion, list of references, and appendices, the 

thesis is structured into 03 chapters: 

Chapter 1. Theoretical basis and practical experience on promoting a country's 

exports of goods to countries within a common market bloc. 

Chapter 2. Current situation of Vietnam's exports of goods to the countries of the 

Common Market of the South (Mercosur). 
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Chapter 3. Solutions to promote Vietnam's exports of goods to the countries .of 

the Southern Common Market (Mercosur). 

CHAPTER 1 

THEORETICAL BASIS AND PRACTICAL EXPERIENCE ON PROMOTING A 

COUNTRY'S EXPORTS OF GOODS TO COUNTRIES WITHIN A COMMON 

MARKET BLOC 

1.1. Concepts, forms, and characteristics of a country's exports of goods to 

countries within a common market bloc 

1.1.1. Concept and role of exports of goods 
1.1.1.1. Concept of exports of goods 

The concept of exporting goods has long been mentioned and detailed by many 

individuals and organizations studying economics. Adam Smith (1776), in his work 

often translated briefly into Vietnamese as "The Wealth of Nations," emphasized 

that foreign trade (or exports) brings value to unnecessary domestic surpluses by 

exchanging them for other goods abroad to satisfy domestic needs and increase the 

people's enjoyment. 

From the above explanations, exports of goods can be understood as: The activity 

of selling goods produced in one country to a buyer in another country. Export (from 

the shipping country) and import (to the receiving country - buying the goods) are 

two aspects of international trade, collectively referred to as import-export 

activities. 

1.1.1.2. Role of exports of goods 

a) Exports contribute to economic growth 

b) Exports create jobs, increase income 

c) Exports increase foreign exchange reserves, stabilize the macroeconomy 

d) Exports help improve competitiveness, promote the restructuring of goods, 

and expand markets 

e) Exports of goods contribute to building national stature 

1.1.2. Forms of exporting goods 
- Direct export: The enterprise itself carries out the entire export process (finding 

partners, negotiating, signing contracts, executing transactions, transportation...). 

- Indirect export or export assignment: 

- On-spot export: is the activity of selling goods to foreign partners within the 

territory of the exporting country 

- Processing for export: 

- Temporary import for re-export: is an activity whereby goods are imported into 

a country but not consumed there then exported to a third country. 

1.3. Characteristics of a country's exports of goods to countries within a 

common market bloc 
1.1.3.1. Overview of the common market bloc 

- Level 1, Free Trade Area (FTA); Level 2, Customs Union (CU); Level 3, 

Common Market: a common market is first and foremost a free trade area, 
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representing a higher level of integration, surpassing a free trade area and a customs 

union. Within a common market bloc, the free movement of goods is manifested by 

the elimination of intra-bloc tariffs; elimination or harmonization of non-tariff 

barriers (quotas, licenses, technical standards); mutual recognition or unification of 

quality and origin standards. Regarding services, opening the services market among 

member countries aims to reduce restrictions on the establishment of service 

enterprises and the cross-border supply of services. A common market bloc allows 

for the free movement of services, capital, and to some extent, labor. The common 

market bloc will promote economic growth through economies of scale and increase 

competitive advantages; Level 4, Economic Union/Single Market; Level 5 (highest 

level of integration), political union, common government, common state. 

1.1.3.2. Characteristics of a country's exports of goods to countries within a 

common market bloc: Approaching a large market region with lower marginal costs; 

Reducing or eliminating tariff barriers; Minimizing non-tariff barriers 

(NTBs); Increasing transparency and stability; Logistics and distribution 

characteristics. 

1.2. Content and criteria for evaluating export promotion to a common 

market bloc 

1.2.1. Concept of promoting exports of goods to a common market bloc 
According to the thesis author, promoting exports to a common market bloc is 

the combination of state policies and measures implemented through the activities 

of competent authorities together with the activities of exporting enterprises aimed 

at increasing the export scale reflected in the turnover and proportion of goods 

exported to the common market region; improving export efficiency reflected in the 

competitiveness as well as the structural shift of the exported goods basket to the 

common market bloc and contributing to a positive shift in the export market 

structure. 

1.2.2. Content of promoting a country's exports of goods to countries within 

a common market bloc 
1.2.2.1. Setting out guidelines and policies to promote exports of goods 

1.2.2.2. Issuing policies and legal documents to implement guidelines and 

policies for export promotion 

The system of legal documents plays a particularly important role in promoting 

sustainable and fair exports, with specific manifestations such as: 

Creating a clear legal corridor, legal documents like the Commercial Law, Law 

on Foreign Trade Management, Customs Law, Investment Law, Law on Export and 

Import Taxes... specify the conditions, procedures, obligations, and rights of 

enterprises when exporting. Helping enterprises comply with the law, avoid legal 

risks and international disputes. 

1.2.2.3. International integration and cooperation 
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Promoting market opening negotiations involves a country exchanging, agreeing 

upon, and gradually implementing procedures for a partner country to allow a certain 

product of the country to be imported into the partner country. 

1.2.2.4. Implementing programs and projects to promote export activities 

Depending on the situation and specific conditions, the country develops and 

promulgates programs and projects related to industries and markets, proposing 

solutions, implementation methods, combined with measures to urge, monitor, and 

direct activities related to export promotion. 

1.2.2.5. Granting credit, managing exchange rates 

Regarding credit activities supporting exports, the exporting country will create 

favorable conditions or support enterprises, especially manufacturing and exporting 

businesses, in partially resolving financial difficulties. 

1.2.3. Criteria for evaluating the promotion of exports of goods to a common 

market bloc 

1.2.3.1. Increasing export scale 

According to Tran Quang Huy (2015), increasing the turnover of exported goods 

means increasing foreign currency earnings for the country, promoting socio-

economic development, enhancing domestic production capacity, contributing to 

economic restructuring, creating jobs, and ensuring social welfare. 

* Trade Intensity Index (TII) 

1.2.3.2. Enhancing the competitiveness of exported goods 

To assess the competitiveness of goods exported to a market region. The World 

Bank's database system builds models and calculates the Revealed Comparative 

Advantage Index (RCA). 

* Revealed Comparative Advantage (RCA) 

RCA expresses comparative advantage more quantitatively and thereby reveals 

the competitiveness (or non-competitiveness) of a certain product of a country in the 

world market (WITS, no year). 

RCAij = (xij/Xit)/(xwj/Xwt) 

1.2.3.3. Shifting the structure of exported goods 

Shifting the structure of exported goods is also an important criterion in 

promoting exports of goods. 

* Export Specialization Index (ESI) 

1.2.3.4. Expanding export markets 

The larger the coverage of a country's exported goods in the international market, 

the more dynamic its production sector, and the better it can cope with shocks in 

import markets. The shift in export market structure plays a role: 

1.3. Factors affecting the promotion of a country's exports of goods to 

countries within a common market bloc 

1.3.1. Internal factors of the exporting country 
1.3.1.1. Economic and political situation of the exporting country 

1.3.1.2. Country's advantages in exporting goods 
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Overall advantages, natural advantages, industry advantages, policy and political 

advantages, human advantages, capital and technology advantages. Most prominent 

is Michael E. Porter's (1985) diamond model analyzing national competitiveness in 

detail. 

1.3.1.3. Capabilities of enterprises involved in production and export 

1.3.2. Factors from the importing country within a common market bloc  

1.3.2.1. Economic development situation of the importing country 

In the context of a common market bloc, when tax policies are applied uniformly, 

the bloc tightening intra-bloc integration commitments or vice versa will make 

import-export flows smoother or more fragmented. 

1.3.2.2. Demand and import management policies of the importing country 

The import demand of the importing country is also decisive for the export 

promotion activities of the exporting country. 

1.3.2.3. Bilateral political and foreign relations 

The wave of protectionism, putting the nation and ethnicity first, is showing 

signs of being stronger than ever. Therefore, building the potential, position, and 

international prestige of a country internationally, bilaterally, and multilaterally has 

a clear impact on economic relations and imports-exports between countries. 

1.3.3. Some factors from the common market bloc in the context of 

globalization and international - regional integration 
1.3.3.1. Formation and development of regional and global value chains 

Michael E. Porter (1985) conceived the value chain as a set of activities to bring 

a product from concept/idea to use and beyond. 

1.3.3.2. Trend of trade liberalization, integration, and economic linkage among 

countries: The trend of trade liberalization, integration, and international economic 

linkage is an important characteristic of the current world. 

1.3.3.3. Competition from other exporting countries 

1.3.3.4. Global issues 

1.4. Experiences of some countries in promoting exports to countries within 

a common market bloc and lessons learned for Vietnam 

1.4.1. China's experience 
1.4.1.1. China's export promotion activities to Mercosur 

1.4.1.2. Results of China's export promotion activities to Mercosur 

Regarding economic and trade relations, China is currently the leading partner 

in the Latin American region. 

1.4.1.3. Existing limitations 

In trade relations with China, Latin American countries are often considered to 

be at a disadvantage, while China mainly focuses on relations with some large 

countries in the region such as Brazil, Argentina, Chile, Peru; China's imports also 

mainly concentrate on basic products to satisfy its "thirst" for raw materials, fuel, 

and input materials for its massive production. Consequently, China's investments in 
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these countries are also primarily aimed at exploiting the abundant natural resources, 

agriculture, forestry, and minerals of these countries. 

Thus, China's presence has also encountered considerable reactions from 

affected communities, leading to protests at various levels. In many places, the "anti-

China" movement has been very strong. 

1.4.2. South Korea's experience 
1.4.2.1. Achieved results 

For South Korea, due to many specific differences, South Korea has quite 

successfully implemented its strategy to boost exports to Mercosur countries. 

1.4.2.2. Existing limitations 

Although South Korea's success is quite solid, it also entails certain limitations 

and shortcomings. 

- Firstly, the negotiation process took too long (since 2004). Secondly, South 

Korea's export capacity to MERCOSUR has shown signs of stagnating in recent 

years. The reason is that South Korea's strong high-tech goods are facing increasing 

competitive pressure from other countries, especially Chinese goods. 

1.4.3. Egypt's experience 
1.4.3.1. Achieved results 

As early as 2010, Egypt signed a Preferential Trade Agreement acting as an FTA 

with the Mercosur common market bloc. 

1.4.3.2. Existing limitations 

Egypt's export turnover to Mercosur is not commensurate with the potential of 

bilateral relations. Reasons: Egypt's limitations in exporting goods to Mercosur are 

mainly due to its limited production capacity, but the goods Egypt has strengths in 

exporting are also strong export items with good competitiveness from many Asian 

countries such as: Thailand, Indonesia, China, Vietnam... 

1.4.4. Some lessons learned for Vietnam in promoting exports to Mercosur  
1.4.4.1. Some successful experiences 

Firstly, there needs to be determination and strategic direction from the state for 

developing the South American market in general and the MERCOSUR market in 

particular. Secondly, the state needs to flexibly use support tools for enterprises 

suitable for the characteristics of the MERCOSUR countries' market and the 

development level of domestic enterprises. Thirdly, on the part of enterprises, they 

need to make great efforts in penetrating the MERCOSUR countries' market, 

carefully study market demands and tastes to create suitable products with 

competitive quality and price. At the same time, to approach the MERCOSUR 

countries, persistence, flexibility, and adaptability are required due to the highly 

changeable and less consistent nature of these countries' markets. 

1.4.4.2. Some limitations 

For China, the push by Chinese enterprises to export cheap, low-quality goods 

to the MERCOSUR countries' market has damaged the reputation of Chinese goods 

in this market. For South Korea, although it has been negotiating a PTA with 
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MERCOSUR countries since 2002, due to a lack of political will and flexibility in 

negotiations on the part of Mercosur, this agreement has not yet been signed. This 

has hindered the favorable access of South Korean enterprises to the MERCOSUR 

market. Egypt has not been able to leverage the effectiveness of this good 

relationship. 

CHAPTER 2 

CURRENT SITUATION OF VIETNAM'S EXPORTS OF GOODS TO THE 

COUNTRIES OF THE COMMON MARKET OF THE SOUTH (MERCOSUR) 

2.1. Overview of Mercosur, integration process, and demand for imports of 

goods in Mercosur 

2.1.1. Overview of the Mercosur common market bloc 
The Southern Common Market MERCOSUR (as Spanish acronym) was 

established due to profound economic and political changes in the two most 

influential countries in the region, Brazil and Argentina, during the 1980s. 

2.1.2. Market of Mercosur member countries 
2.1.2.1. Brazil Market 

Brazil is located in the Southeast of the South American continent, with an area 

of 8.5 million km², ranking 5th in the world by area. Brazilian territory occupies most 

of the fertile plains of the Amazon River basin. Brazil's population is about 220 

million, ranking 6th in the world, with a young age structure averaging around 34 

years, and 85% of the population living in urban areas, creating a large consumer 

market. According to many recent studies, Brazilian society has strong stratification 

but exhibits distinct consumption trends. Fashion goods such as clothing, footwear, 

fast food, seafood, confectionery, beer, wine, and soft drinks have increasing 

consumption; a young Brazilian may own hundreds of pairs of sport shoes of various 

types. 

2.1.2.2. Argentina Market 

Argentina is currently the 3rd largest economy in Latin America (after Brazil and 

Mexico), with a tradition in agricultural production, cattle raising, and food 

processing; industry is relatively developed, with key sectors such as metallurgy, 

nuclear technology for peaceful purposes, biotechnology, electronics, information 

technology... 

2.1.2.3. Paraguay Market 

Located in the central part of the South American continent, landlocked. It 

borders Brazil to the North and Northeast, Argentina to the South and Southwest, 

and Bolivia to the Northwest. Topographically, the Paraguay River runs through the 

middle, dividing the country into two distinct regions: the East has many grasslands, 

hills, dense tropical forests, and a temperate climate; the West has low, flat terrain, 

many swamps, and a semi-arid climate. 

2.1.2.4. Uruguay Market 

Uruguay has a fairly developed economy, mainly based on agricultural exports. 

Uruguay focuses on boosting exports to traditional trading partners within the 
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MERCOSUR bloc, the EU, and North America. GDP in the 2008-2013 period 

reached 5.5%, then decreased to 3%. Regional economic momentum spurred 

Uruguay's economy to grow quite rapidly in the 2020-2022 period, reaching nearly 

5%/year. However, growth momentum slowed and declined, causing Uruguay's 

economy to trend downward, growing by less than 1% in 2023. 

Regarding imports, Uruguay mainly imports items such as oil and gas, transport 

vehicles, machinery, electrical equipment, pharmaceuticals, fertilizers, plastic 

products, and chemicals. 

2.1.3. International and regional economic integration process of Mercosur 
2.1.3.1. Import tariffs of Mercosur 

The Ministry of Industry and Trade (2021), Report on the Integration Situation 

of Mercosur Countries, indicates that MERCOSUR member countries currently have 

common rules on tariffs for extra-bloc goods using the MERCOSUR Common 

Nomenclature (NCM). Currently, the average tariff stipulated in the NCM for non-

MERCOSUR countries without preferential agreements is 14%. Among these, 

product groups subject to the highest tariffs include: garments, leather and footwear, 

wine, agricultural products... In July 2019, the governments of Argentina and Brazil 

met to discuss a process for uniformly reducing tariff rates in the NCM, which had 

been in place for 25 years. The stated goal is to reduce the average tariff to 5-6% in 

the long term. 

2.1.3.2. Trade agreements of Mercosur 

a) PTAs of MERCOSUR 

b) Normal Goods FTAs of MERCOSUR 

c) Comprehensive FTAs of MERCOSUR 

d) FTAs under negotiation by MERCOSUR 

2.1.4. Import demand for various types of goods in Mercosur 
Trademap (2024) shows that the annual import demand for goods of the 

Mercosur Common Market bloc reaches nearly 500 billion USD, equivalent to 

Vietnam's total export turnover. Many items with large import turnover in Mercosur 

are also among Vietnam's key export items. 

2.2. Analysis of the current situation of promoting Vietnam's exports of 

goods to Mercosur countries by content (2014 - 2024) 

2.2.1. Regarding guidelines and policies for export promotion  
Vietnam does not have a separate import-export policy or strategy specifically 

for the MERCOSUR Common Market bloc; the import-export policy towards this 

region is part of the country's general guidelines and policies, specifically: 

- Decision No. 2471/QD-TTg of the Prime Minister, dated December 28, 2011 

approving the Strategy for Import and Export of Goods for the period 2011-2020, 

with view to 2030. In 2022, the Government issued Decision No. 493/QD-TTg of 

the Prime Minister, dated April 19, 2022 approving the Strategy for Import and 

Export of Goods to 2030 to orient import-export activities from the central to local 
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levels, serving as a basis for conducting import-export promotion activities at all 

levels. 

Notably, recently the Central Executive Committee of the Communist Party of 

Vietnam issued a series of Resolutions often referred to as the "Four Pillars": 

Resolution 57-NQ/TW (2024) on breakthroughs in science, technology 

development, innovation, and national digital transformation; Resolution 59-

NQ/TW (2025) on international integration in the new situation; Resolution 66-

NQ/TW (2025) on innovating law-making and enforcement to meet the requirements 

of national development in the new era; and Resolution 68-NQ/TW (2025) on private 

economic development. It can be said that these resolutions all focus on developing 

the country in various aspects, especially the economy, including the export of 

goods. 

2.2.2. Regarding policies and the legal framework for promoting export 

activities 
- Regarding the legal system regulating import-export activities, it has been 

supplemented and perfected over time with the promulgation and entry into force of 

a series of relevant Laws regulating import-export activities, such as: the 2005 

Commercial Law, the 2013 Law on Plant Protection and Quarantine, the 2014 

Customs Law, the 2016 Law on Export and Import Taxes, the 2017 Law on Foreign 

Trade Management, the 2020 Investment Law, the 2020 Enterprise Law. Notably, 

the 2005 Commercial Law and the 2017 Law on Foreign Trade Management. 

- In the field of customs, the legal framework on customs has also seen many 

changes and improvements recently with the promulgation and effectiveness of the 

2014 Customs Law and Decree No. 08/2015/ND-CP dated January 21, 2015, of the 

Government detailing and providing measures for implementing the Customs Law 

regarding customs procedures, inspection, supervision, and control. Based on the 

provisions of the 2014 Customs Law and Decree No. 08/2015/ND-CP mentioned 

above, the Ministry of Finance has taken the lead in developing and issuing many 

important legal documents guiding implementation, contributing to further 

improving mechanisms, making customs procedures transparent, and creating 

favorable conditions for enterprises participating in import-export activities. 

However, the thesis author observes that although the system of documents is quite 

comprehensive, if not excessive, ranging from national-level strategies to industry-

specific strategies, the ability to connect and implement these strategies still has a 

considerable gap. 

2.2.3. Regarding international economic integration and bilateral cooperation 

with Mercosur countries 
In the current period, the Ministry of Industry and Trade (Report on the Situation 

of the South American Market, 2023) states that the biggest barrier in trade exchange 

between Vietnam and the MERCOSUR Common Market bloc remains tariff 

barriers. 

2.2.3.1. Promoting bilateral cooperation with Argentina 
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The two countries have established mechanisms and agreements to promote 

multifaceted cooperation. The political consultation mechanism between the two 

Ministries of Foreign Affairs is maintained (most recently the 7th session in 

December 2016 in Argentina). The mechanism of the Inter-Governmental 

Cooperation Committee (established in 1999) has been maintained regularly in 

recent years, with the 6th session just held in Buenos Aires in October 2018. To date, 

the two sides have signed many cooperation agreements/arrangements such as: 

Investment Promotion and Protection, Economic-Trade Cooperation, … 

2.2.3.2. Promoting bilateral cooperation with Brazil 

The two countries have established mechanisms: (i) Vietnam-Brazil Joint 

Committee, holding the 1st (5/2009) and 2nd (4/2012) sessions in Brazil; however, 

due to difficulties on the Brazilian side, the 3rd session has not been held; (ii) 

Political Consultation between the two Ministries of Foreign Affairs (4th session 

held in Brazil in June 2017). 

The two sides have signed many cooperation agreements and arrangements such 

as the Agreement on Political Consultation between the two Ministries of Foreign 

Affairs (10/1995, the most recent 4th session held in Brasilia in June 2017); Cultural 

Cooperation Agreement; Cooperation Agreement between the two Chambers of 

Commerce (10/2003); Visa Waiver Agreement for holders of diplomatic passports 

(11/2004); Health Cooperation Agreement (5/2007); Memorandum of 

Understanding on the Establishment of a Joint Committee, Science and Technology 

Cooperation Agreement. 

2.2.3.3. Promoting cooperation with Paraguay 

Vietnam and Paraguay established diplomatic relations on May 30, 1995; 

currently, our Embassy in Argentina is also accredited to Paraguay, and the 

Paraguayan Embassy in Japan is accredited to Vietnam.  

2.2.3.4. Promoting cooperation with Uruguay 

Vietnam and Uruguay established diplomatic relations on August 11, 1993. Our 

Embassy in Argentina is also accredited to Uruguay. On August 16, 2011, a 

Uruguayan mobile diplomatic mission came to Vietnam to open a diplomatic 

representative office in Vietnam. Although political relations with the 

aforementioned Mercosur countries are quite comprehensive, relations at the entity 

level remain limited. 

2.2.4. Regarding programs and projects for market research to promote 

exports 
- Project for developing regional markets in the period 2015-2020, with a vision 

to 2030 (approved by the Prime Minister in Decision No. 1467/QD-TTg dated 

August 24, 2015). The project's orientation: firmly consolidate and gradually expand 

the market share of Vietnamese goods in traditional markets including Southeast 

Asia, Northeast Asia (Japan, South Korea), China, Australia, the United States, the 

European Union (EU), Russia and Eastern European countries, Canada, India. 
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Diversify export markets, focus on and create breakthroughs in expanding new, 

potential export markets in Africa, Latin America, the Middle East, and India; 

- Regarding research on specific products, the Ministry of Industry and Trade 

also recommends that the opportunities for the MERCOSUR bloc to access the 

Vietnamese market for agricultural products are low and the impact on the domestic 

market is negligible, therefore, the market could be opened for some items like 

bananas, cherries, and grapes, while maintaining relative reservation for oranges and 

lemons. 

2.2.5. Regarding credit support and exchange rate management 
The Vietnamese Government does not have separate credit and exchange rate 

policies for the Mercosur market region. General credit policies for exporting 

enterprises have been applied since 2011 with Decree No. 75/2011/ND-CP of the 

Government dated August 30, 2011 on state investment credit and export credit. This 

Decree has also been amended and supplemented several times with provisions 

providing credit to exporting enterprises. Besides, there is Decision No. 

2011/QD-TTg: prioritizing support for short-term credit insurance covering political 

and commercial risks, funded by the state budget and trade promotion funds. 

2.3. Analysis of the current situation of promoting Vietnam's exports of 

goods to Mercosur countries according to evaluation criteria (2014 - 2024) 

2.3.1. Regarding the scale and growth rate of Vietnam's exports to Mercosur countries 
MERCOSUR is a major free trade bloc in the Western Hemisphere (Americas) 

established over 30 years ago. MERCOSUR's current GDP (PPP) is over 4,000 

billion USD, with a population of nearly 300 million, a young demographic structure, 

and a fairly high GDP per capita, creating a consumer market with enormous 

demand. Overall, Vietnam's exports to the MERCOSUR market in terms of turnover 

scale have grown quite steadily during the 2014-2024 period. However, growth rates 

have been erratic, with highs and lows in different years (details in Table 2.10). 

Notably, it is easy to see that the proportion of Vietnamese exports in the total import 

basket of MERCOSUR only accounts for around 1%. This ratio is very low 

compared to the tradition and level of relations between Vietnam and MERCOSUR 

countries. 

2.3.2. Regarding the competitiveness of goods exported to Mercosur  
The competitiveness of exported goods, besides absolute values like price and 

quality, the Revealed Comparative Advantage (RCA) index of Vietnamese goods 

exported to Mercosur will show the capability of the goods in correlation with goods 

from other countries. RCA expresses comparative advantage more quantitatively and 

thereby reveals the competitiveness (or lack thereof) of a certain product of a country 

in the world market. It can be observed that all key export items of Vietnam to 

MERCOSUR possess very significant existing competitive advantages. Most of the 

examined items have RCA values higher than those of very strong export 

competitors in the region and globally. Therefore, with such competitive advantages 

for these items, we can affirm that the potential for exploiting the MERCOSUR 
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market is still very large for exporting enterprises to tap into, and the prospects for 

exporting key items are very high. 

Thus, it can be affirmed that Vietnam's main export items and the MERCOSUR 

market both have high competitiveness. Some items like mobile phones, footwear, 

frozen fish fillets have particular advantages in exporting to MERCOSUR and 

currently hold a high and stable market share in this region. Other items, although 

not yet truly dominating the market, also have very clear competitive advantages. 

However, most of the aforementioned items do not account for a large share of 

Vietnam's total export turnover (each only accounts for 1% to 5%). 

2.3.3. Regarding the structure of Vietnam's exported goods to Mercosur  
When examining the structure of exported goods, besides the proportion of 

various goods (which can be classified by HS code) in the export basket. From 

another perspective, to gain a deeper insight into whether both sides have the 

advantage to promote goods exchange, the World Bank's WITS software allows for 

calculating and analyzing the Export Specialization Index (ESI) of Vietnam's goods 

exported to the MERCOSUR region. Assessment of the structure of the export basket 

to the Mercosur market: 

+ Notable export items have low export turnover to MERCOSUR countries but 

high ESI (Table 2.15), reflecting Vietnam's outstanding export capacity in this 

market. If in the coming period, trade promotion activities focus intensively on these 

items, the export turnover of many products could grow strongly, contributing to 

promoting Vietnam's exports in general to the South American market. 

2.3.4. Shift in export markets 
During the 2014-2024 period, the main export markets for Vietnamese goods 

remained the US, China, Japan, the EU, and ASEAN. Overall, the proportion of 

Vietnam's exports of goods to Mercosur countries remained relatively flat, neither 

increasing nor decreasing significantly; this can be explained by the lack of special 

mechanisms or policies between the two sides in economic and trade relations during 

this time. 

2.4. General assessment of the current situation of Vietnam's exports of 

goods to Mercosur countries. 

2.4.1. Some achievements 
From analyzing the current situation of Vietnam's exports of goods to the 

countries of the Common Market of the South - MERCOSUR in the period 2013-

2023, the author assesses the achievements as follows: 

2.4.1.1. The scale of turnover and exports of goods to the Mercosur market has 

grown steadily year by year. Regarding the growth rate of goods trade turnover: The 

turnover of goods trade between Vietnam and MERCOSUR countries has grown at 

an average rate higher than the overall foreign trade growth of the country. 

Regarding the trade balance: The high growth in export turnover has helped 

maintain Vietnam's trade surplus position in trade exchanges with MERCOSUR 

countries. 



17 

2.4.1.2. The competitiveness of Vietnamese goods tends to increase in the Mercosur market 

Many Vietnamese exported goods are competitive in the MERCOSUR countries' 

market, and the revealed comparative advantage indices for these goods have been 

maintained. Notably, during the study period, each year saw new export items with 

outstanding turnover and competitiveness in the market. 

2.4.1.3. The structure of exported goods is appropriate 

Regarding export structure: Vietnam and MERCOSUR have a highly 

complementary structure in their bilateral trade. Vietnam exports mainly industrial 

consumer goods and processed products to MERCOSUR. Meanwhile, Vietnam 

mainly imports from MERCOSUR countries raw materials for production (minerals, 

cereals, leather materials, tobacco materials, animal feed ingredients...) 

2.4.1.4. Export markets have been expanded. It can be said that the MERCOSUR 

market contributes to diversifying the export markets for Vietnamese goods, helping 

to reduce risks associated with dependence on a few major markets. 

2.4.2. Some existing limitations 
Firstly, the scale of Vietnam's exports of goods to the countries of the 

MERCOSUR Common Market bloc is not commensurate with Vietnam's export 

potential and MERCOSUR's import demand. Secondly, many of Vietnam's exported 

goods to Mercosur are competitive but have not achieved the expected export 

turnover. Thirdly, although the structure of exported goods is quite diverse, it 

focuses heavily on some traditional items. Fourthly, although the market is 

increasingly open to Vietnam's exported goods, export activities still depend heavily 

on intermediary enterprises or foreign-invested enterprises. 

2.4.3. Causes of the existing limitations 
From the State side, although Vietnam has always maintained political stability, 

the economy has not yet achieved high and robust growth to provide strong 

momentum for exports; the country's advantages are increasingly fiercely contested 

by other countries both in terms of policy and inputs for exports such as raw 

materials, cheap labor, and rising logistics costs; national competitiveness, although 

improved, is not yet truly pronounced. 

From the side of exporting enterprises, basically, Vietnamese exporting 

enterprises are still small in scale, have limited financial resources, and mainly 

participate in the processing stage of the value chain, so the added value of goods is 

not high. The management capacity and linkage ability of Vietnamese enterprises 

are still weak, and there is sometimes unhealthy competition among them in specific 

products. 

From the side of the export market, Mercosur countries have high specificity, 

high levels of production protection creating many barriers, both tariff and technical, 

for Vietnamese goods; tax and import management policies are quite complex. 

Particularly, the economic development situation in Mercosur countries in recent 

years has been quite unstable, with the economies of member countries being 

uneven, concentrated heavily in Brazil and Argentina. 
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Another cause stems from the increasingly unstable and unpredictable world 

situation, diseases, supply chain disruptions, especially disruptions in logistics 

networks, while Vietnam's exported goods mainly depend on foreign logistics 

systems, making them very passive in the face of international market fluctuations. 

CHAPTER 3 

SOLUTIONS TO PROMOTE VIETNAM'S EXPORTS OF GOODS TO 

THE COUNTRIES OF THE COMMON MARKET  OF THE SOUTH 

(MERCOSUR) 

3.1. Domestic and international context up to 2030 affecting Vietnam's 

exports of goods to Mercosur countries 

3.1.1. Domestic context 
In recent years, Vietnam has maintained a stable macroeconomy with positive 

GDP growth and controlled inflation. This creates confidence for international 

investors and trading partners, thereby boosting demand for Vietnam's exported 

goods. Increased foreign exchange reserves, stable exchange rates, and prudent 

monetary policy also contribute to maintaining stability for exports. 

Regarding major guidelines and directives in the country's transformation 

efforts, the Communist Party of Vietnam has just issued the "Four Pillars" 

Resolutions, three of which contain content directly related to Vietnam's export 

capacity, specifically: 

3.1.2. International context 
The international situation continues to evolve in complex ways, with wars and 

international conflicts, such as the Russia-Ukraine war, whose end is unknown, 

disrupting global supply chains, increasing energy (oil, gas) and raw material prices. 

Trade wars between major countries (such as the US-China trade war) could lead to 

adjustments in global supply chains, changes in production scales, disruption of trade 

flows, and negative impacts on national economies. Regional crises, such as the 

conflict in the Middle East, instability in Syria, can also impact oil prices and 

increase instability in financial markets, affecting major energy-consuming 

economies. 

3.1.3.1. Economic development prospects of Mercosur countries 

The economic development prospects of Mercosur in the coming period present 

both opportunities and challenges, depending on internal and global factors. One of 

Mercosur's main objectives is to create a common market, helping to boost trade 

among member countries. 

3.1.3.2. Forecast of import demand in Mercosur countries 

First, one of the important groups of goods that Mercosur imports is machinery 

and equipment, especially industrial machinery, construction machinery, and high 

technology. Second, the group of technology products, including computers, mobile 

phones, consumer electronics, has always been an important import group for 

Mercosur. Third, Mercosur also imports a large volume of chemicals and inputs for 

industries, especially the chemical, pharmaceutical, and agricultural production 
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sectors. Fourth, although Mercosur countries are major exporters of agricultural 

products, the region still has import demand for some processed foods and 

agricultural products not produced locally. Fifth, import demand for auto parts is also 

forecast to grow strongly in Brazil and Argentina. Sixth, Mercosur is also pushing 

for infrastructure development and construction projects, therefore, Mercosur has 

significant demand for construction materials. Seventh, Mercosur still imports a 

large volume of pharmaceuticals and medicines from developed countries, especially 

the EU, the US, and India. Based on the above assessments and the actual import 

demand of Mercosur countries, the author provides the following forecast for 

Mercosur's import demand: 

3.2. Opportunities and challenges for Vietnam's exports of goods to 

Mercosur countries 

3.2.1. Opportunities for Vietnamese exported goods 
First, Mercosur is a large economic region, but this market is still unsaturated for 

many types of Vietnamese export products. Second, Vietnam has low production 

costs, especially in agriculture, textiles, and seafood, helping products remain 

competitive. Third, the Vietnamese Government has many policies encouraging and 

supporting exports. Fourth, Vietnam and Mercosur have also found opportunities for 

investment cooperation, especially in agricultural production, food processing, 

manufacturing industry, and technology. Fifth, favorable connectivity position as 

Vietnam and Mercosur are located in two fairly dynamic development regions, 

ASEAN and South America. 

3.2.2. Some challenges for Vietnamese exported goods 
First, Mercosur's import tariffs are still quite high. Second, Mercosur countries 

require imported products to meet strict quality, food safety, and environmental 

standards. Third, the competitiveness of countries within Mercosur, especially Brazil 

and Argentina, which have very strong agricultural and food production, leads to 

direct competition with Vietnamese goods in many areas such as processed foods, 

agricultural products, and seafood. Fourth, language, communication, and cultural 

barriers: The main languages of Mercosur countries are Portuguese (Brazil) and 

Spanish (Argentina, Uruguay, Paraguay). Fifth, political volatility is quite common 

in Mercosur countries. Sixth, high trade protectionism policies in the countries of the 

Mercosur Common Market bloc. Seventh, the geographical distance between 

Vietnam and Mercosur is very large. 

3.3. State viewpoints and orientations in promoting exports of goods to 

Mercosur countries 

3.3.1. Points of View 
First, promoting Vietnam's exports of goods to the MERCOSUR countries' 

market aligns with the socio-economic development and goods import-export 

strategy up to 2030. Second, market diversification is inevitable and a requirement 

for sustainable development. Third, enhancing exchange and promoting import-

export activities between Vietnam and Mercosur countries aligns with the foreign 
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policy of independence and self-reliance, valuing traditional relations and mutual 

support between Vietnam and South American countries, including Mercosur. 

Fouth, promoting exports of goods to the countries of the Common Market  of the 

South contributes to enhancing the overall competitiveness of Vietnam's exported 

goods. 

3.3.2. Orientations 
a) Orientation on state policies 

First, it is necessary to strengthen the role of the Government and state agencies, 

especially diplomatic and trade representative agencies in the region. Second, 

maintain and improve the effectiveness of implementing measures to promote 

exports to the Mercosur countries' market. Third, promote the development of 

supporting industries for the production of export goods for sectors: electronic 

equipment and parts, textiles, footwear, and agricultural and aquatic products. 

Fourth, further promote and closely coordinate bilateral contact activities, focusing 

on the crucial goal of opening the Mercosur countries' market. In the immediate 

future, support enterprises to participate more deeply in regional and global value 

chains. 

b) Orientation for promoting export product groups 

First, promote the export of information technology products and software. 

Second, boost exports of processed seafood such as shrimp, fish fillets, and 

agricultural products, processed foods, dried fruits, juices. Third, continue to 

increase exports of footwear and textiles as these are Vietnam's traditional strong 

sectors. Fourth, promote and advertise to boost exports of wooden furniture, 

especially high-end, aesthetically pleasing wooden furniture. Fifth, enhance 

cooperation and technology transfer to promote exports of machinery, equipment, 

and electronic components. Sixth, continue research and promote cooperation in 

exchanging pharmaceuticals, cosmetics, and other health and beauty care products 

due to the increasing demand from residents of Mercosur countries, with a large 

market capacity and significant concern for health issues, especially after the Covid-

19 pandemic. 

3.4. Some solutions to promote Vietnam's exports of goods to Mercosur 

countries until 2030 

3.4.1. Solutions from the State 
a) Continue to implement guidelines and policies to promote exports 

Regarding specific directions, although Mercosur is considered a common 

market bloc with fairly unified trade and tariff policies, considering the market 

characteristics, there is a clear differentiation. The two leading countries in the bloc, 

Brazil and Argentina, play key roles and influence the bloc's overall activities. 

Therefore, in the coming period, Vietnam needs to continue leveraging its 

advantages in bilateral relations with Brazil and Argentina, which are traditional 

friends and always support each other internationally. 

b) Improve mechanisms and policies on exports 
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To promote exports of goods, Vietnam needs to perfect mechanisms and policies 

related to international trade, from enhancing production capacity to expanding and 

facilitating export activities. First, reforms in the legal system and import-export 

regulations are needed. Second, innovate, update, and supplement policies for 

developing export products. Third, perfect and implement environmental protection 

policies in goods export. 

c) Promote international integration, open markets - negotiate an FTA with the 

Mercosur bloc 

The Government needs to continue strengthening and improving the 

effectiveness of Intergovernmental Committees or Joint Committees on Economy-

Trade with MERCOSUR countries. Within the framework of the thesis, the author 

used the SMART model to calculate the impact of an FTA on promoting Vietnam's 

exports of goods to Mercosur countries. The results of the SMART model indicate 

that if there is a trade agreement between Vietnam and Mercosur, initially assuming 

both sides reduce currently applied import tariffs to 5%, then from Vietnam's side, 

the total export turnover to Brazil could increase by about 292.9 million USD, and 

to Argentina by about 115.8 million USD. The total value of Vietnam's exports of 

goods to Mercosur countries could increase by over 400 million USD.  

a) Applying the SMART model to Vietnamese footwear exports to Mercosur 

- Evaluating results from the SMART model 

Regarding the impact of increasing trade creation value, reducing import tariffs 

on Vietnamese footwear from the current 35% applied by Mercosur countries to the 

assumed 5% Calculations using the SMART model show that increased consumer 

demand would increase trade creation value, increasing import demand by about 

14%, increasing value by 23.7 million USD, specifically footwear exports to 

Argentina would increase by 7.8 million USD and to Brazil by 15.9 million USD. 

Regarding the trade diversion effect, assuming Mercosur reduces import tariffs 

for Vietnamese footwear exports to 5% from the current 35% applied to all countries. 

According to the SMART model calculations (Table 4), this trade diversion impact 

is even larger than the trade creation impact. Specifically, Vietnamese footwear 

exports to Argentina could increase by 12.4 million USD and to Brazil by 13.5 

million USD.  

Conclusion: The SMART model shows that if Vietnamese footwear receives an 

import tariff reduction to 5% from Mercosur countries, the export value of footwear 

to these countries would increase very significantly. For Argentina and Brazil alone, 

export turnover would increase by over 49 million USD, nearly 30% compared to 

before the tariff reduction agreement. 

b) Applying the SMART model to key Vietnamese export items to Mercosur 

- Calculation method, assumptions: 

Assuming that, Vietnam and Mercosur sign a Free Trade Agreement, reducing 

import tariffs on all import-export goods to 5% from current levels, applying the 

same calculation method and assessment as for footwear above. After running the 
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SMART model software for 10 items accounting for about 90% of Vietnam's total 

export turnover to Mercosur countries, the following results are obtained: 

Conclusion: The SMART model shows that if Vietnam has a preferential trade 

agreement with Mercosur countries (considering only the average scenario in trade 

negotiations with tariffs reduced to 5% instead of the high scenario in new-

generation FTAs where many items' tariffs are immediately reduced to 0%), the 

value of our country's exports to the Mercosur countries' market could increase by 

over 10%. 

d) Implement effectively programs and projects aimed at promoting goods 

export activities to Mercosur 

e) Strengthen support for enterprises exporting to Mercosur 

There needs to be flexible credit support policies for exporting enterprises. 

Second, state agencies should provide practical support for Vietnamese enterprises 

to participate in international fairs, exhibitions, and trade promotion events; enhance 

information about Vietnam for enterprises in Mercosur countries; research and 

promote the expansion of Vietnam's goods distribution systems in the Mercosur 

market. 

3.4.2. Solutions for Enterprises Exporting to the Mercosur Market 

a) Basic solutions 

Enterprises must continuously improve product quality; have a reasonable 

pricing strategy; have a spirit of innovation and creativity; manage their supply 

chains very well; manage costs effectively, and have adequate financial capacity. 

b) Solutions following new trends 

Enterprises need to diversify markets, move away from the processing model; 

undergo digital transformation and green transformation. 

c) Solutions regarding linkage and collective cooperation 

Enterprises need a collective voice, and coordination in market development and 

pricing policies... 

d) Specific solutions for enterprises exporting to the Mercosur market 

The specific nature of the Mercosur market includes rapid changes in tastes and 

consumption habits, specific policies on hygiene and food safety, and the presence 

of many multinational corporations representing both sides. 

CONCLUSION 

Although MERCOSUR is a market region quite far geographically from 

Vietnam, politically and diplomatically, Mercosur countries are all traditional 

friends with much affection for the country and people of Vietnam. Economically, 

Mercosur is considered a locomotive, leading the integration process and market 

expansion in the southern hemisphere. Both Mercosur and Vietnam consider the 

other an important partner in their respective regions. Researching the theory, current 

situation, contextual impacts, and proposing measures to promote and enhance trade 

exchange between Vietnam and Mercosur, specifically, holds significant importance 
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both theoretically and practically. Within the framework of this dissertation, several 

tasks were set and addressed as follows: 

The thesis clarified the characteristics of the South American Common Market 

bloc and identified a set of criteria for evaluating activities aimed at promoting goods 

exports to countries within the common market bloc. 

The thesis drew some lessons on successes and limitations in the export activities 

of some countries to Mercosur. 

The thesis evaluated the achieved results, existing issues, and limitations in 

Vietnam's goods exports to Mercosur countries, as well as the causes of those issues 

and limitations. 

This thesis proposed a system of solutions for export management agencies, 

industry associations, and exporting enterprises to promote Vietnam's goods export 

activities to Mercosur countries. 

Besides the issues addressed, the dissertation still has some limitations. The 

thesis focused mainly on analyzing the specific situation of Vietnam's goods exports 

to Mercosur countries, without studying or comparing similar factors in other 

economic regions such as the EU or ASEAN; the research method using the SMART 

model with assumptions based on partial equilibrium did not assess the cross-sectoral 

impacts of the export promotion solution through market opening and FTA 

negotiation. Further supplementary research is needed to enrich both the theoretical 

and practical aspects. 
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