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1. Summary of the Thesis Content 

This thesis studies the theoretical basis of promoting a country’s exports in goods 

to a common market bloc. By analyzing the current situation of promoting Vietnam's 

goods exports to the countries of the Common Market of the South (Mercosur) in the 

period 2014-2024 on the basis of assessment criteria including: export scale, growth 

rate, competitiveness of export goods, shift in export structure, and expansion of export 

markets, and examining the contents of export promotion including: guidelines and 

policies for export promotion; policies and laws related to exports; the process of 

international integration and bilateral cooperation to open export markets; programs and 

projects to promote exports; export credit support, exchange rate management oriented 

towards export activities, and in conjunction with an analysis of the experiences of some 

countries exporting to Mercosur and an analysis of the characteristics of the Mercosur 

market, the thesis proposes several solutions for state management agencies on exports 

and enterprises currently exporting to the Mercosur to further promote Vietnam's goods 

export activities to this potential market region. 

2. New findings of the Thesis 

First, in terms of theory, the thesis clarifies the characteristics of exporting goods 

to a common market bloc, identifying the contents, assessment criteria, and factors 

affecting the promotion of a country's goods exports to countries within a common 

market bloc. 

Second, drawing from the experiences, successes, and limitations of China, South 

Korea, and Egypt, the thesis extracts some lessons for Vietnam in promoting exports to 

Mercosur countries. 

Third, analyzing the current situation and evaluating the achieved results, such 

as: annual steadily increase of exports to Mercosur, a suitable export structure; existing 

limitations such as: export scale not commensurate with potential, export dependence 

on a number of traditional items; identifying the causes of limitations in promoting 

Vietnam's goods exports to Mercosur countries, such as: the Government lacks specific 

policies, businesses show little interest in this potential market; hereby proposing a 

system of solutions for state agencies and exporting enterprises to promote Vietnam's 

goods export activities to Mercosur countries. Some main solutions include: 
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First, for the state agencies, it is necessary to continue the policy of export 

promotion, perfect mechanisms and policies to facilitate export activities, open markets, 

prioritize FTA negotiations with Mercosur countries to create competitive advantages 

for export enterprises, effectively implement programs and projects, and support 

enterprises exporting to Mercosur. 

Second, for enterprises, it is necessary to have a long-term strategy in the 

Mercosur market, continuously innovate to improve quality with good supply chain 

management and cost management to reduce product prices. Enterprises need to tap the 

new trends, apply cross-border e-commerce, and take advantage of support policies for 

green development and sustainable development. In order to be collectively strong, 

Vietnamese enterprises need to cooperate and coordinate activities within industry 

associations or organizations with collective representation. 

3. Applications/Possible Practical Applications, Issues for Further Research 

3.1. Possible Application 

First, export enterprises can refer to potential products, advantages, and 

characteristics of the Mercosur market to develop their export activities. The proposed 

solutions also serve as a reference for enterprises as cooperating to create collective 

strength, innovating, and especially taking advantage of green transformation trends in 

current economic activities. 

Second, policy-making bodies can refer to the solutions, especially solutions 

regarding market opening and FTA negotiations with Mercosur countries, which have 

been analyzed and clarified in the thesis. 

Third, training and research institutions can refer to the assessment methods and 

application of the SMART model in research and teaching on import-export activities. 

3.2. Issues Requiring Further Research 

The thesis has only studied export activities to the Mercosur market, therefore it 

has not addressed other market regions such as the EU, ASEAN..., nor has it examined 

some new factors such as digital transformation and green transformation in current 

exports. 

Ha Noi, dated:............................................. 

Opinion of the 

training Institution 

 

Opinion of Supervisors 

 

 

 

Assoc. Prof. Dr. 

Nguyen Thi Bich Loan 

 

 

 

Assoc. Prof. Dr. 

Nguyen Van Lich 

PhD Candidate 

 

 

 

 

Le Hong Quang 

 


